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METHODOLOGY 


■ Survey creation tinyurl.com/durhamplastics 

■ Two-minute survey on sustainability practices, 
attitudes toward fees, and concerns 

■ Survey distribution 

■ Targeted 210 businesses 

■ I 15 via email 

■ 38 via Facebook/Contact Page 

■ 50 via postcard 

■ 7 in-person 

■ 38 responses 
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DoiiY Waste Durham, in eollaboratifjn 
\-^,'itli pr^aiiizatifins surh as die Duke 
Enrv'ircjiimrntaJI I^aw and Pfiiitrv' CLiiir, 
is dt-vtTlc.jfniig a. fmjgram tcj eiirtmragt: 
Durham businrsM^s and ciustfimc-rs tp 
n^duec dic-ir usage of single-ustr jjiasdes. 

DuJiP LTnivrrsity 1 Jiv SrhcMjl 

Eiiviirxiaimpiit^l I.a.iv a-iid Riiliry CJliiiir 

Box 90360 

Ouriiam, NC 2770® 

399121a 

j\s a business in Durham, ^lou haw- been 
seleetc^d tf.j |]artic;ipate in a twfi-minute 
sur\‘ic-y. Ytjur input ^wll be; invaluable in 
sliaping strategies ip n^duet: tlie imjiaet of 
litter and build a eU-an, bc:audful Durham. 


Take die surv'^^y here: 
ti ny u rL c o m / d u rh a niplas 1 1 cs 





















CHARACTERISTICS: BUSINESS TYPE 


Types of businesses that responded (n= 36) 



Food 

Grocery 

22 Restaurants 

4 Bars/Breweries 

3 Bakeries/Cafes 

1 Caterer 

1 Grocery Store 

Retail 

2 Clothing Stores 

2 Gift Stores 

1 Convenience Store 








CHARACTERISTICS: BUSINESS AREA 



hlii laUorough 
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(1 response) 
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iff, uses, Intefrn^, IWCREJUlO-iT P. Esri Jap-an, METl..fesri 

rea, Esri {c^ OpenStre^^ep contributors, GIS 














CHARACTERISTICS: USE OF PLASTICS/ALTERNATIVES 


Single-use plastics used by businesses 

(n=23) 



Plastic 

straws 
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Alternatives used by businesses (n=33) 


Paper bags 

Compostable takeout containers 
Providing straws only when requested 
Compostable utensils 
Reusable takeout containers 
Collect compostable items 
Compostable straws 
Asking before providing straws 

No bags 
Paper straws 
Reusable bags 
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RESULTS 


I. There is widespread support for both a bag fee and a Styrofoam fee. 

Responses of all businesses to a bag fee and 
a Styrofoam fee (n=38) 


■ Bag fee 



Strongly favor or somewhat Neither favor nor oppose Strongly oppose or somewhat 
favor oppose 






RESULTS 


2. Most businesses that use single-use plastics are supportive of or neutral to the fees. 

Responses of businesses that use single-use plastics to a bag fee and a 

Styrofoam fee (n=23) 

■ Bag fee 



Strongly favor or somewhat Neither favor nor oppose Strongly oppose or somewhat 
favor oppose 






RESULTS 


3.When asked to identify potential concerns, affordability was the primary concern. 


Businesses very concerned or somewhat concerned about affordability, 
hygiene, customer support, and participation from other businesses 

(n=3l) 



■ Affordability of alternatives 

■ Hygiene 

■ Customer support 

■ Participation from other 
businesses 







INTERVIEWS 









Takeaways 

■ Most businesses, including those that use single-use plastics, 

would be supportive of a bag fee. 

■ Businesses are primarily concerned with financial cost. 


Next Steps 

■ Continue to survey and interview businesses. 

■ Increase representation from businesses in different areas, 

and from non-restaurant businesses. 





